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Jak nasza uwaga stata sie cennym towarem?

Anna Miotk, Polskie Badania Internetu/UKSW
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O czym bede mowic?

 Czym jest uwaga i kto jg sprzedaje?
* Narodziny i rozwoj rynku uwagi

* Historia zatacza koto

* Krucha rownowaga rynku uwagi
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Uwaga (attention)

,2Zdolnos¢ do blokowania
niemal wszystkich bodzcéw
i koncentracji” (Tim Wu)
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Sprzedawca uwagi
/Za pomoca atrakcyjnych tresci pozyskuje

duzg widownie po to, aby nastepnie
zaoferowac ptatny dostep do niej
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Kiedy to sie zaczeto?
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Pionierzy rynku uwagi

* Pionierzy:
— Beniamin Day i ,,The New York Sun” — pierwszy
sprzedawca uwagi i tworca fake news

— Claude C. Hopkins — pierwszy direct mail (reklama
parafarmaceutykéw)

— Propagandzisci wojskowi (Lord Kitchener, Komitet
Creela) - perswazja

— Tworcy wczesnych reklam (Listerine, Lucky Strikes)
— kreowanie potrzeb
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Narodziny rynku uwagi — radio
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Kiedy uwaga staje sie przymusem

Gans Deut[chland
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Telewizja, reklama, celebryci
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Big Brother is watching you
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Narodziny pomiaru widowni
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/meczenie reklamami
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YOU HAVE TO SEE IT TO BELIEVE IT!
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Historia zatacza koto...
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Lata 90. — rozwoj komercyjnego internetu
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Platformy i aplikacje — dostep do widowni
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Influencerzy

wa A W - 7 " S
o" S ¢ é‘ : --(" ._.;‘ |
..' & ﬂ |

TEDXWSB

x =independently organized TED event

Made in the future



Gdzie widownia, tam i reklama

THE VOICE OF MEOIA | JUNE 13, 2016
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Snapchat will start showing ads between your
friends' stories

Part of a new advertising push from the messaging app

By James Vincent | @jjvincent | Jun 14, 2016, 4:32am EDT
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Snapchat has always been a perfect example of the Silicon Valley mantra of growth first 11 weird and awkward moments
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Gdzie reklama, tam pomiar widowni
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2001 - Narodziny pojecia ,,rynek uwagi” (attention
economy)

THE

ATTENTION

ECONOMY

o — 2 T — e St i
- Understanding the 4
I VHUST IV SIG few e . I

THOMAS H. DAVENPORT
JOHN C. BECK
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Spam, czyli proba jazdy na gape

DIGITAL WILL BE GIVING A PRODUCT PRESENTATION OF THE NEWEST MEMBERS OF THE
DECSYSTEM-20 FAMILY; THE DECSYSTEM-2020, 2020T, 2060, AND 2060T. THE
DECSYSTEM-20 FAMILY OF COMPUTERS HAS EVOLVED FROM THE TENEX OPERATING SYSTEM
AND THE DECSYSTEM-10 <PDP-10> COMPUTER ARCHITECTURE. BOTH THE DECSYSTEM-2060T
AND 2020T OFFER FULL ARPANET SUPPORT UNDER THE TOPS-20 OPERATING SYSTEM.

THE DECSYSTEM-2060 IS AN UPWARD EXTENSION OF THE CURRENT DECSYSTEM 2040

AND 2050 FAMILY. THE DECSYSTEM-2020 IS A NEW LOW END MEMBER OF THE
DECSYSTEM-20 FAMILY AND FULLY SOFTWARE COMPATIBLE WITH ALL OF THE OTHER
DECSYSTEM-20 MODELS.

WE INVITE YOU TO COME SEE THE 2020 AND HEAR ABOUT THE DECSYSTEM-20 FAMILY
AT THE TWO PRODUCT PRESENTATIONS WE WILL BE GIVING IN CALIFORNIA THIS
MONTH. THE LOCATIONS WILL BE:

TUESDAY, MAY 9, 1978 - 2 PM
HYATT HOUSE (NEAR THE L.A. AIRPORT)
1L0OS ANGELES, CA

THURSDAY, MAY 11, 1978 - 2 BM
DUNFEY'S ROYAL COACH
SAN MATEO, CA
(4 MILES SOUTH OF S.F. AIRPORT AT BAYSHORE, RT 101 AND RT 92)

A 2020 WILL BE THERE FOR YOU TO VIEW. ALSO TERMINALS ON-LINE TO OTHER
DECSYSTEM-20 SYSTEMS THROUGH THE ARPANET. IF YOU ARE UNABLE TO ATTEND,

PLEASE FEEL FREE TO CONTACT THE NEAREST DEC OFFICE
FOR MORE INFORMATION ABOUT THE EXCITING DECSYSTEM-20 FAMILY.

GARY TUERK Z FIRMY DEC — PIERWSZA SPAMERSKA WIADOMOSC (1978)
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Huffpost - sztuka przyciggania uwagi

HUFFPOST

|

TRUMP:

| COULD FIRE
MUELLER °IF |
WANTED’!
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Polityk sprzedajgcy uwage
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Donald J. Trump @ 4 A=

@realDonaldTrump

Nowy na Twitterze?

Donald J. Trump @ @realDonaldTrump - 2 godz. v Ufsieaot =
il B et ot Uit St o Grceo; :;cc:gM::;::Feo during his Confirmation Hearing today. He will be a
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© Washington, DC
Pol

Donald J. Trump & @realDonaldTrump - 3 «  Moze Cisie tez spodobac. ouve:
Never said when an attack on Syria would take place. Could be very soon or not

50 soon at all! In any event, the United States, under my Administration, has done p’“".’f’," Trum
a great job of ridding the region of ISIS. Where is our “Thank you America?” sy
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To tez sg sprzedawcy uwagi
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Préby omijania reklam

ADBLOCKING RATES BY COUNTRY Poland, Argentina and Sweeden

o he chats wheni comest * Duza liczba sprzedawcow
uwagi/komunikatow

PageFair

. reklamowych = szum

% | * Publicznos¢ zaczyna omijac

g przekazy — adblocki

o . e Ale czy sg sktonni ptacic za
g i Sosin g Gamary tresci bez reklam?




Trzy strony rynku uwagi
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Krucha rownowaga rynku uwagi

* Rola sprzedawcy uwagi nie jest tatwa — chce zarabiac na
przekazach komercyjnych, a rownoczesnie nie straci¢ widowni
w wyniku ich nadmiaru

* Gdy publicznos¢ odmawia wspotpracy:

— Jesli jestes reklamodawcg - nie ma szansy dotrzec¢ ze swoim
przekazem

— Jesli jestes po stronie publicznosci — by¢ moze nie dowiesz sie o
produkcie lub ustudze, ktore rozwigzujg Twaj istotny problem
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ATy?
Komu lub czemu
poswiecasz swojg uwage?
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a.miotk@pbi.org.pl

DZIEKUJE!

TED*XWSB Made in the future



